
Making Sense of 
Online Marketing: 
A Simple Checklist
for Success



69% of people search for a 

local business at least one 

time per month

Source: BrightLocal – Local Consumer Review Survey 2018



43% experience 

significant growth with 

online sales

Source: Google/Ipsos, U.S., Shopping Tracker”



Source: CNBC/SurveyMonkay Small Business Survey 

45% of small businesses 

don’t have a website



Why aren’t more 

small businesses 

online?



Source: Deloitte Connecting Small Businesses in the US, 2018 

40% believe digital 

tools are ‘not 

relevant’



38% believe that tools 

are ‘not effective’

Source: Deloitte Connecting Small Businesses in the US, 2018 



58% say not enough 

experience with digital 

tools & no time to learn

Source: Deloitte Connecting Small Businesses in the US, 2018 



5 steps to online marketing success

1

Step

Ensure your 
business can be 

found online

2

Step

Stay in touch with 
new & existing 

customers

3

Step

Create a plan to 
generate repeat 

business

4

Step

Engage & 
encourage 
interaction

5

Step

Measure 
success



Here’s what we’ll cover today. 

• How people find you online

• How to set yourself up for success

• How to encourage new & repeat business



Your advisor

Dave Charest
Director, Content Marketing
Constant Contact



How do you get most 

business today?



Business is built on relationships

This place 

is great!!

Great food

& service!



Let’s get started.

• How people find you online

• How to set yourself up for success

• How to encourage new & repeat business



Word of mouth happens online



What do people find if they go looking for 
your business?

Your business



Here’s what they may find…

Paid ad
Google My 
Business listing

Organic result



Here’s what they may find…

Reviews

Wikipedia

Social media



If you’re not online…

Prospects can’t find you.



Search for what your 
business should be found for 

Cheese shops near me



Do you show up?



What do they find when they click through?



Is it what they’re looking for?



What opinions are they forming?



Are you paying attention?



Show up when 

people go 

looking

Make it easy for 

people to 

spread the word 

about you

Provide 

accurate 

answers to 

questions

Be found and start

building relationships!



Here’s the next thing to consider. 

• How people find you online

• How to set yourself up for success

• How to encourage new & repeat business



Mobile-friendly website

Email marketing tool

Primary social channel

Up-to-date business listings

Search engine optimization

Get online  - You need:



Website: Yes, you need one!



Homepage: Your front door

What is your product or service?

Who is it for?

So what?

What should they do next?



About page: Your story

What is your story?

Why should people care?

What makes you different?



Contact page: A chance to connect

Where to find you?

When can I find you?

How to contact you?



Images: More than pretty pictures



Email marketing: It’s how you drive business

Collect email address so you can 
contact them on your terms.

Stay up to date with happenings at

The Cheese Shop



Social Media: Doesn’t have to overwhelm you

Claim your name on all channels

Pick one for primary use

Drive people to your website



Match your approach to the social channel

Competing with friends, 

family, & news
Professional networking

Highly visual
Public news –

what’s happening now

Visual tips and ideas
Video –

educational, entertaining



Listings/reviews: Provide accurate info and 
respond appropriately

Claim:

• Facebook 

• Google My Business

• Yelp

Ensure up-to-date information



SEO can result in free traffic

1. Answer prospect questions

2. Start a blog



How will you know it’s working? 

Are they visiting your website? Are they joining your email list?

Are they contacting you? Are they making purchases?



Mobile-friendly website

Email marketing tool

Primary social channel

Up-to-date business listings

Search engine optimization

Recap: Get online  - You need:



Be useful to your current 

& potential customers

Use other 

channels to drive 

to website

Create your 

website as a 

resource

Capture email 

addresses to 

drive new and 

repeat business



Lastly, let’s not forget about…

• How people find you online

• How to set yourself up for success

• How to encourage new & repeat business



Provide a WOW 
EXPERIENCE

ENTICE to 
stay in touch

ENGAGE

Increase word of mouth for your business

Engagement drives 

SOCIAL VISIBILITY



What does it look like? 

Create helpful content on your website



What does it look like? 

Interact with people, 

remember it’s social



What does it look like? 

Emails should provide exclusive, 
helpful & promotional content



What does it look like? 

Engage with reviews to build trust –
say ‘Thanks’ and ask for more 
information when needed



You can and should use paid tactics. 



You can and should use paid tactics. 



Generate new & repeat business 

Be helpful

Experience

Entice

Engage

Experiment with 

paid tactics



Online marketing can work for you!

Provide 

consistent 

answers to their 

questions

Be there when 

people go 

looking

Engage to stay 

top of mind



5 steps to online marketing success

1

Step

Ensure your 
business can be 

found online

2

Step

Stay in touch with 
new & existing 

customers

3

Step

Create a plan to 
generate repeat 

business

4

Step

Engage & 
encourage 
interaction

5

Step

Measure 
success



Visit 
Constant Contact

Get started today!

ConstantContact.com 

Powerful tools. Marketing advice.
And more. 



Get our best marketing 
tips delivered to your 
inboxJust send your email address by text message.

TEXT

CCHINTS
to 22828 to get started.



Thank you!


